ADDENDUM #1

April 22, 2008

QUESTIONS RECEVED REGARDING PUBLIC OPINION RESEARCH CONSULTANT RFQ

1.       Attachment 1-1 states, “Prepare and implement an outreach plan”. To clarify, does this equate to the research portion of the services, i.e. polling/focus groups? 
Yes, and proposers are expected to submit the outreach plan for CCDC approval prior to the commencement of the research portion of the services. 
 

 2.       Is the Corporation concentrating on a specific level of education, considering there are already nearby colleges? 
The primary focus of the research is K-12 education; however the local community college district has already engaged a similar study and has agreed to make its findings available to us.  The scope of this engagement should include a general recognition of these findings and an inference of the findings relative to the need for the San Diego Unified School District to develop one or more new schools in the downtown region.
 

3.       Is the Corporation looking to find out a specific geographic location within the downtown area where the school(s) would achieve the most support?  Or the most attendance?  Or is locating the schools not the research objective? 
Locating a school is part of the process, but not the primary focus of the research. Determining a location is a function of the City/Redevelopment Agency/School District. Statistically sound information that alludes to the locations of current and future K-5, 6-8, and 9-12 school age children in the 92101 area would be a desired outcome of the study.

 

 4.       What are the exact boundaries of the area the Corporation is concerned with? Are there zip codes or regions we should be aware of that the Corporation uses to define the boundary of “downtown”? 
Laurel Street (north), Harbor Drive (west), Sigsbee Street (south) and the I-5 freeway (east). The zip code for downtown is 92101.  

 

5.       Who do you define as the “downtown stakeholders?” 
We have ideas but this is ultimately for the selected consultant to help us define.  

 

6.       Does the Corporation have a population in mind that they want to hear from? Are you looking to get opinions from parents of children who are of school age or will be of school age, people who are interested in attending or are currently attending college, those in the downtown area only or also those who may be open to attending school in the downtown area but live in neighboring areas? Would the Corporation be interested in hearing from parents only or would they like to also hear from children?

As stated in 2. Project Narrative, we are looking to the selected research firm to help us best define target survey respondents. This could include the groups listed here as well as others.  

 

 7.       Is the Corporation looking to attract people not living within the downtown area with the new school(s)? 
 The downtown residential population is expected to grow from 30,000 to 90,000 residents by 2030.  The quality and capacity of new schools in the downtown region is expected to have a significant impact on families deciding to reside in downtown San Diego.  Downtown schools should first have capacity to house students of downtown residential and workforce families, and if excess capacity still exists, should be attractive to families who reside elsewhere in San Diego. Determining the number of downtown workers with school aged children who attend school outside of downtown but in San Diego County is also an important element of the research. The number of jobs in downtown San Diego is expected to grow from 75,000 to 165,000 by 2030. 

 

8.       Does “level of support for various types of schools” (Attachment 1-1) refer to attitudinal support, consideration to attend, plan to attend, or vote for on a ballot, etc.? 
Attitudinal support  

 

9.       What role do you see focus groups playing in the research? 
It is up to the selected research firm to tell us the value of conducting or not conducting focus groups from this project. 

